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Definition of (OI)
Operational Intelligence

360 OPERATIONAL INTELLIGENCE

While Business Intelligence (BI) provides insight 
into what happened, Operational Intelligence 
(OI) delivers real-time awareness of what is ha-
ppening now. The brand should embody com-
plete operational visibility, elimination of blind 
spots, and intelligent decision automation.

Core Attributes

PRECISION
Reliable, real-time data without delays.

OMNIPRESENCE
End-to-end visibility across the entire operational 
ecosystem, represented by the logo's helical arc.

ROBUSTNESS
Enterprise-grade resilience built for critical 
business operations.



Voice & Tone
Enterprise technology buyers expect conci-
se, credible communication focused on out-
comes rather than promises. Messaging 
should emphasize clarity, operational impact, 
and measurable value.

ACTION-DRIVEN
Lead with outcomes and active verbs such as 
Drive, Optimize, Scale, and Eliminate. Em-
phasize execution, efficiency, and growth.

TECHNICAL AND
BUSINESS-ALIGNED
Bridge technical depth with strategic business 
outcomes, connecting operational performance 
to financial results.

ASSERTIVE
Communicate with confidence and precision. 
Eliminate unnecessary complexity.



CLEAR SPACE REQUIREMENTS00

Construction & 
Clear Space

The clear space is defined by the “X” 
module, equivalent to the height of the “E” 
in the CENTRIC wordmark. No graphic ele-
ments, text, or page edges may encroach 
upon this protected area.



MINIMUM REPRODUCTION SIZE01
Digital: Minimum width of 120 px to ensure the legi-
bility of the Operational Intelligence descriptor.

Print: Minimum width of 35 mm.

SIMPLIFIED VERSION (FAVICON / APP ICON)02
For applications below 32 px, only the core symbol—the 
two surrounding arcs enclosing the “360”—should be 
used. The CENTRIC wordmark and the descriptor are re-
moved to preserve clarity and recognition at small sizes.

Construction & 
Clear Space



PRIMARY VERSION (FULL COLOR)00
The primary logo version should be used on 
white, light gray, light blue (#ebf1ff), light ocre 
(#feee4 50%) or the corporate blue back-
ground (#002A50). 

When applied to the corporate blue back-
ground, all black typography should be rever-
sed to pure white, while the teal-blue and ochre 
arcs remain unchanged.

Approved Logo 
Variations



MONOCHROME / HIGH-CONTRAST 01
For technical printing applications, accessibility 
requirements, or environments with display limi-
tations, the logo may be reproduced in a single 
color using either:

—Solid Black (positive version)
—Solid White (reversed/negative version)
—Central Blue

No other color substitutions, gradients, or visual 
effects are permitted.

Approved Logo 
Variations



HORIZONTAL VARIATION02
For wide-format layouts, constrained vertical 
spaces, or primary digital navigation, the logo 
may be reproduced in its horizontal orientation:

— Horizontal Lockup (aligned symbol to the left 
of the corporate text)

This variant is specifically reserved for web hea-
ders, digital top bars, and large-scale outdoor 
signage (wild postings) where vertical clearance 
is limited. No structural shifting of the symbol 
relative to the typography is permitted.

Approved Logo 
Variations



COLOR SYSTEM00

Color

PRIMARY
Deep Tech Navy — backgrounds, hea-
ders, body text, structural blocks

SECONDARY
Industrial Ochre — CTAs, KPI highlights, alerts, secondary actions
Teal Intelligence — data flows, active states, connectors, success

GRAY

#FFFFFF

White backgrounds and
little elements.

#e8eae9 #dcdcdb

#bfbfbf #bcbcb3



Typography

Plus Jakarta Sans
BOLD

Plus Jakarta Sans
Regular



Ui Components



Ui Components








